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INTRODUCTION
“Raising money is a necessary part of team 

sports and organizations, but it doesn't 
have to be a pain to be fun and profitable!“ ~ 
Jenny Kress- Indiana Throwbacks Baseball

We bet you've probably seen a few dozen 

sites that had massive lists of every type of 

fundraiser imaginable. Fundraisers you'd 

never do in a million years.

Everyone seems to think you want a giant 

list of endless possibilities for raising 

money...

... when all you really want is to raise up to 

$10,000 or more in the next 2-3 weeks for 

your team, church, group or organization.

After helping others successfully raise over 

$1,000,000 we created this Ultimate Fund-

raiser Success Guide because we know a 

few things about you:

1) You don't want to spend hours research-

ing the best fundraiser

2) You don't want to push candy bars, ice

cream or donuts (AGAIN)

3) You want to offer something people can

really use and enjoy

4) You want your fundraiser to be as

hands-off and easy as possible

Well, that's why we put together this guide!

We did ALL the research so you don't 

have to.

Here is what we learned about fundraising 

over the past 9 years of helping people just 

like you...
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THE FUNDRAISER CAN’T BE COMPLICATED

Think about it... the "normal" community fundraisers can be a huge frustration to

organize, setup, and cleanup after is usually the worst part of all. I'm talking about:

CRITERIA 2:

THE FUNDRAISER HAS TO TRULY BENEFIT THE COMMUNITY 

(AND MAKE FINANCIAL SENSE)

The fact is, not only are teams and groups tired of these types of fundraisers, but 

community supporters are as well. This leads to an enormous amount of effort, for 

less than ideal dollars.

Many times you have to rent a space. Sure, you might get a deal BUT it still eats into 

your profits.

▶ Walkathons

▶ Chili Cookoffs

▶ Silent Auctions

▶ Golf Tournaments

▶ Battle of the Bands

▶ Sing-a-thons

▶ Talent Shows

▶ Fundraising Parties

▶ Art Auctions

▶ Car Washes

▶ Carnivals

▶ Trivia Nights

▶ Concerts

▶ Bingo Nights

▶ Dance Offs

▶ Marathons
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The fundraiser can’t be complicated

It has to truly benefit the community (and make financial sense)
It cannot make your supporters fat or sick

It must be quick to implement, get done, and get funding in the door

It should have a recurring element so you have funding coming in year-round

A good fundraiser should be different, unique, and not like everyone else runs

TELL ME IF THIS SOUNDS GOOD TO YOU:

OUR CRITERIA FOR AN EASY,
PROFITABLE FUNDRAISER

CRITERIA 1:
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CRITERIA 3:
THE FUNDRAISER CANNOT MAKE YOUR SUPPORTERS FAT OR SICK.

This is why candy bars, ice cream or donuts are OUT.

A friend of ours just helped his granddaughter with an ice cream fundraiser. They did ok but, when 

they were delivering the ice cream to the supporters, more than HALF of them said they would 

have to throw out the ice cream they bought last time to make room for this new batch!
People are more health conscious than ever.

They really don't want to buy any more candy bars, ice cream or donuts. They do it to help you 

but it's not something they really want in their house and it usually either goes bad or gets

thrown away.

We believe our fundraisers should reflect helping support the community to grow in their goals.

CRITERIA 4:
THE FUNDRAISER MUST BE QUICK TO IMPLEMENT, GET DONE, AND GET FUNDING IN THE DOOR.

The list of complicated fundraisers above is a tiny example of what baseball, softball, gymnastics 

and other teams and groups use to raise money, and they are all tired and take a lot of work 

to organize.

Usually, it doesn't even cover the need and groups have more fundraising to do.

This is especially true for expensive things like travel baseball or other travel sports, for which you 

need to raise thousands of dollars per player.

The fundraiser we recommend more than meets this criteria, with Teams, Churches, Groups and 

Organizations usually raising up to $10,000 (or more) within about 2 weeks - without having to do 

multiple fundraisers.
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CRITERIA 5:
THE FUNDRAISER SHOULD HAVE A RECURRING ELEMENT SO YOU 

HAVE FUNDING COMING IN YEAR-ROUND.

Most fundraisers are "one and done" and you may or may not meet your goals.

If you do, when you want to raise more money, the answer is you have to do another

fundraiser again in 6 months.

If you don't, you may have to do another fundraiser in a month.

We believe a truly successful fundraiser should have a recurring element so you don’t have 

to have big fundraisers once or twice a year, but have funding coming in year-round.

How nice would that be?

CRITERIA 6:
A GOOD FUNDRAISER SHOULD BE DIFFERENT, UNIQUE, AND NOT LIKE EVERYONE ELSE RUNS 

WE LOVE CHILI AS MUCH AS ANYONE ELSE, BUT HOW MANY CHILI COOKOFFS DOES YOUR 
COMMUNITY REALLY NEED? OR TALENT SHOWS? OR SILENT AUCTIONS?

A friend once shared that her community had 3 different groups doing a chili cookoff and all it did 

was confuse everyone. Over the years, we have heard the same story from people about candy 

bars, talent shows, silent auctions, and even car washes. Or how many times have you heard "I 

already bought those from my neighbor". (Could be candy bars, donuts, coupons, ice cream, etc.) 

So maybe stay away from what everyone else is doing and set yourself apart with something 

original and unique.
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It has all the things we like about a good fundraiser and nothing we don't. Plus, it's

easy to run and helps you to raise the most money for your team or group.

SUDZ Fundraisers are:

▶ Super Easy to Run!

▶ Pure, Clean, Simple!

▶ Helpful - everyone uses these products. Every. Single. Household.

▶ A Healthy Alternative to Junk Food! You want your supporters to live long
healthy lives. (Now you don’t have to sell your supporters junk to raise money.)

▶ Repeatable, recurring income for your team or organization means year-round

fundraising at its very best.

▶ A Triple Win! Good for you (the organizer) the kids or group members (easy to
do) and your community (healthy and saves money).

EVERYONE TRULY WINS WITH SUDZ 
FUNDRAISING!

HOW SUDZ FUNDRAISING WORKS

It's as easy as 1-2-3!
1. Connect with your Fundraising Coach
We want your experience with us to be nothing short of awesome and we can help you

come up with the best fundraiser ideas! (We have even included some tips in this
guide.)

2. Register and Receive your Fundraising kit

This kit contains everything you need to get your fundraiser started, including order

forms, best practices, marketing tips, and instructions for how to place orders.

3.Place your order & schedule delivery

This is the easiest part! After your group has turned in all of the order forms, you can
place your group’s order on your team website. We will then reach out to you to confirm
the group order, arrange payment, and schedule your delivery.

If you're tired of outdated fundraisers...

Like we mentioned above, not only are teams and groups tired of the following types of 

fundraisers, but community supporters are as well. This leads to a lot of effort, for less 

than ideal dollars.

That's why we created SUDZ Fundraising!
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HOW MUCH MONEY CAN YOU MAKE 
WITH SUDZ FUNDRAISING?
Your team or organization receives 30% of all sale proceeds, and most of our 

fundraisers easily and quickly see up to $10,000 or more within 2-3 weeks!

Of course, you could see even more - it's easy to find supporters with a SUDZ 
Fundraiser, especially if you follow some of our helpful fundraising tips below.

Or visit this link to get started today!
sudzfundraising.com/register

3 QUALITIES YOUR GROUP NEEDS FOR 
A SUCCESSFUL FUNDRAISER
Now that you have browsed all of those lists of easy fundraising ideas, you have 
probably selected one to take part in – be it a laundry detergent fundraiser, 

selling soy candles, candy, or natural health products.

At this point, you are probably at the planning phase.

You are probably trying to figure out how much you need to raise, creating social 
media pages for your event, and reaching out to your family and friends in an effort 

to encourage them to take part.

Having a strategy is essential.

Developing tactics is critical; however, even more important than that is appealing to 
high-level donors that have the capability of truly “making” your fundraiser a success. 
To appeal to these donors, there are 3 distinct qualities that your organization should 
display. In this guide, you will learn about those.

Continue reading – but ONLY if you are seeking to achieve massive levels of success.

We believe it's the easiest fundraiser you will ever find!

Our fundraising service includes the handy dandy, foolproof Sudz fundraising kit,

and personal guidance from an experienced fundraising coach. We eliminate the 
biggest worries - like leftover stock, a lack of fundraising direction, and getting stuck on 

the details.

Tell us what your goals are and we'll help you achieve them – plain and simple. 

To Register Your Team Click Here

https://sudzfundraising.com/register
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Your Organization Was Founded to Fulfill a Need

It does not matter if the easy fundraiser ideas that you are electing to use are for a

church, a school, a particular foundation, or a non-profit organization; there is one

thing that you need to remember.

That is, the organization that you are part of was originally created to fulfill a need.

Ever since the original creation of your organization, many people – including you –

have worked diligently to fill that need.

All of you have been striving to create and succeed in that which makes a difference

to others, to your community, and to the world.

Donors are more likely to be attracted to your fundraising event if you display a high

level of passion for the work that you do.

They will support those that are enthusiastic, excited, and working hard to make a

difference.

Your Mission DOES Matter

If you care about your organization and are passionate about fulfilling the “need” in

which it was created, you are on the road to fulfilling a mission.

Regardless of what that “mission” may be, you must get it out there by sharing it

with donors and prospective donors. You must be able to express its importance and

encourage those that you hope to donate to your cause to join you in your endeavor.

By establishing a team effort between those that are part of your organization and

others within your community, it will help them feel as if they are part of a very

special mission – and, they are!

The mission of your organization will quickly transition to their mission, too! When

this type of collaboration is formed, the support is high in quality and longstanding.
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Be Enthusiastic About Your Cause

The next quality that your organization needs – on top of on the road to fulfilling a

need and an enthusiastic passion for achieving a mission – is high energy.

Regardless of which of the easy fundraising ideas that you have elected to use to

raise money for your organization, it takes a lot of energy to handle all that needs to

be done.

Not just for the fundraiser, but also for the organization!

If YOU aren’t excited about it - why should anyone else be?

You should always ensure that you and all members of the organization are vibrant,

highly motivated, and enthusiastic about the opportunities at hand.

High-end donors love to support those that are highly energetic and have the

motivation needed to succeed.



PAGE 10U LT I M A T E  F U N D R A I S E R  S U C C E S S  G U I D E

HOW TO DEAL WITH UNSUPPORTIVE DONORS
If you are reading this, it is likely that you are a regular participant of one of the easy 
fundraising ideas out there.

Throughout your time in raising money for your team or organization, you have likely
experienced what we refer to as a “dream donor”.

These are individuals that regularly invest in your money-making events, share your posts on 
social media, spreads information by word of mouth, and/or even invites others to support 
your team or organization.

While these types of donors are far and few between, they are a blessing when they appear.
Now, you are reading this. That must mean that this wonderful donor has stopped
supporting your fundraiser efforts.

Continue reading to learn how to win that person back.

All Activity Ceases

It all starts one day when you realize you are not getting as many “likes” or “shares”.
Individuals in and around your community no longer seem excited about your fundraiser 
efforts. You are not raising money as easily as you previously did.

In essence, all activity ceases. Then, it hits you.

That one supporter, that one donor, that one person has seemingly disappeared. They no 
longer “like” and “share”, they no longer invite others to support you, and their donations have 
stopped abruptly.

What happened?
How can you resolve this issue?
You may be dealing with a case of “donor fatigue”.
Now, it is time to win them back.
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Recognition Goes a LONG Way

The first step to winning back that special donor is to make a direct and immediate
effort to recognize all that they have done for your organization throughout the years.

You could highlight their achievements on a social media post, invite them to a

ceremony where you offer an achievement award and recognize their efforts, send a

“Thank You” letter that outlines your appreciation, or provide them with a special gift.

The important thing is that you recognize them and outline how appreciative you

are of their support.

You should also highlight how their donations and efforts have helped fulfill your
mission and helped others.

Develop a Personal Relationship

In some instances, you should strive to develop a personal relationship with the donor. 

That is, outside of your easy fundraising ideas and events.

Send a dinner invite, lavish them with flowers to show your appreciation, or simply
get to know them – as individuals – outside your organization, but within a scope

that is considered to be appropriate.

Openly Converse with the Donor

If your dream donor has pulled away from your fundraising efforts and your organization, 

you should have an open conversation and explain that you have noticed this and ask if 

there is anything you can do to rekindle their interest in helping you fulfill the mission of 
your team or organization.

Perhaps there is an issue with time, money, or ability.

Perhaps, they will address an issue that you can resolve.

By taking the chance to openly discuss their concern, you may just win them back. 

In turn, you will have your best donor and supporter back on your side.



TOP 5 TOOLS FOR BETTER GROUP 

COMMUNICATION
When you are the team or group leader and in charge of communicating with
players, parents, supporters, volunteers, it can get exhausting right?

What if there was one app I could use? How about my top 5 free tools for better 
team communication?

Trying to be efficient since we are always strapped for time isn't always easy.
Personally I love technology , so I trained my parents to use the tools I wanted to use.
I have used all of these 5 at some point in time from coaching to running my
businesses.

Why don't I just share them with you?

GROUP ME
GroupMe (Android, iOS) is a social messaging app with group conversations in mind. 
You can create groups and add contacts by searching for them through phone numbers or 
email address.
This is a great way to keep team conversations separate from your facebook messenger or 
text. You can chat one on one or to the entire group. There's even support for group chats 
over SMS, for relatives and contacts who don't
have a smartphone.

FACEBOOK GROUPS
Facebook Groups are a great tool to use. As I see it the upsides are that several people 
are on facebook already, and if you are having messaging in one app can be nice, but on 
the down side if not all people are on Facebook then you are looking at using two or more 
communication tools.
Let's assume your group likes to do phone calls or video chats, then Facebook and my next 
favorite will be a great choice.

GOOGLE HANGOUTS
Google Hangouts is my personal favorite.
My 3 businesses all use Google Hangouts internally for instant messenger and video chat.
Similar to Facebook, it is even better when you are an avid Google user, because it integrates 
seamlessly with all of your other Google tools. Google Hangouts is a great tool for 
collaboration, allowing chat, images, video group chat etc.

MAILCHIMP
Mailchimp is another personal favorite of mine for email, and now they have a marketing 
toolkit that is a huge value even if you upgrade to the cheap version. Do you currently email 
your group often about upcoming events, where to be, what to bring? You can style emails 
with images, videos, etc. You can also schedule all of these emails.
Mailchimp is awesome for mailing your supporters and volunteers as well.

TEAM SNAP
Team Snap is what I used when I coached my travel ball baseball team.
It does EVERYTHING!
You can manage your team or group with an unbelievably simple app for communication, 
scheduling, assignments, payment collection, photo sharing, and much more. Available on 
iOS, Android and the web.
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https://groupme.com/en-US/
https://facebook.com
https://hangouts.google.com
https://mailchimp.com
https://teamsnap.com
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3 FREE MARKETING TOOLS FOR NONPROFITS
From the headline you might be thinking....um yes please! Free Marketing Tools are
super important for all small to large size non profit organizations. These heavy buckets are 
alot to contend with, so yes how can we maximize our laundry detergent fundraiser profit?

You are in luck, I am going to show you.

Before we dig right into this, how good are you with using online or social tools? If you are 

average to above average you should have no issues, but if for some reason if you are still 

having issues powering on your Motorola flip phone, then you should move on.

Facebooks Groups

You may be thinking Facebook? That has been around for quite a while now, What

value can Facebook be for making us more profit?

Facebook? That has been around for quite a while now. What value can Facebook be

for making us more profit? It starts with rallying your troops and effectively communicating 
with them about the upcoming fundraising program getting ready to start.

What is the goal?

How about the quota for buckets each person is supposed to sell?

This can all be communicated in a Private Facebook Group Another nice feature of this 

Facebook Group is the ability to post anything from a picture to a document with the group.

Want to do a quick video via Facebook Live to tell everyone what time and where to

be the next day? In my opinion this is the best of the top 3 Free Marketing Tools for

nonprofits on the market.

Mailchimp

Whether it be a donor list, a family roster, or supporters that have purchased from you 

before, it is good to have an email list. Let's say you are hosting a tournament.  You could 

design a quick landing page, hosted on their servers, that have potential teams fill out a 
registration form.

This form would drop entries into a list, from which you can send out customized

emails to them as communication needs to be sent all at once, or in segments you

choose. Mailchimp is one of the easiest email marketing softwares out there, making it a

great option for free marketing tools for nonprofits.

Canva

Create a flyer, social media post, or a postcard like a pro from your phone, iPad or
desktop. The better your graphic, the more effective your communication of your

offer is to your possible supporters. Use Canva to develop graphics for your Facebook Group 

Cover, and your Mailchimp Email Templates.

Give these 3 free marketing tools for nonprofits a try, and see your fundraiser profits soar.

https://facebook.com
https://mailchimp.com
https://canva.com
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DEALING WITH REJECTION
People say no and they don't respond. or you're in person and you've got the order form 
and someone says, "No I'm not interested, thank you."

It can be scary, right?
Trust me, I know and that's why I've got 3 tips for you on how to deal with this rejection 
during a fundraiser!

Tip #1: Don't take it personally!
You never know what's going on. It may be a bad day, they're really tight on money, 
they may have had a bill come in that you didn't know. So even the people that you think 
are a no-brainer that they'll buy from you, don't let it bug you. Don't let it get your day 
down, it's just one!

Tip #2: It's a numbers game
The more people you present this to, the more people you try to sell to, the more are going 
to say yes. Simply put: If you only reach out, whether it be virtually through social media, 
email, text, or if you are in a face to face setting, or both... the more reps you get, just like 
anything else- working out for example: the more reps you get, the better off you are. In 
this case, it's the same way.

Get it in front of more people, you put it in front of 10 you're only going to get so many to 
say yes. You put it in from of 100, same percentage say yes... you've got a LOT more sales, a 
lot more profit for your team!

Tip #3: Ask for referrals
Ask if they know anyone who may be interested in your fundraiser! So when we're tying 
this back to tip #1, we're not taking things personally, it may just be a bad week, they may 
be under some financial pressure. It has nothing to do with you or the fundraiser itself. 
So when they say no, ask them: "Do you know anyone else who may be interested?"

Let's be real: it's laundry detergent, and everyone they know washes their clothes!

So their answer to this question will give you a good indication if you're just pestering 
them and they don't ever want you to come back, which is good intel. Or, if it may be 
one of those other situations that they don't want to talk about and it's really none of your 
business anyway.

But this way, you get someone who may be able to reach out to a few other people that 
you can follow up on! Back to #2... the more you do that, the more you ask, the more 
opportunity you get, the more sales you get, the more profit you get for your team or 
organization.

Alright, let's end this guide on a strong note, I think you'll love this next section because, 
if you follow it to the letter, I guarantee you'll see greater fundraising success than ever!
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THE FUNDRAISING SUCCESS SYSTEMTM

Whether you choose to do a SUDZ Fundraiser (we hope you do) or some other type of 

fundraiser, our ultimate goal is to put our 9 + years of experience in your corner and help you 

succeed.

After all, this wouldn't be an "Ultimate Guide" to easy fundraising ideas without the resources 

you can use to pull off the best fundraiser ever, whether it is with us or another product.

The Fundraising Success System™ below will maximize your fundraising results!

Here's what you need to know...

With ANY fundraiser, you are always up against 3 main obstacles:

1. The increasing costs around participation

2. Finding the time in our personal schedules, to get out and promote and “sell”

3. Picking a fundraiser that raises the needed funds, parents will get engaged with,

 and the right product for everyone.

Can we agree on one thing?

The simple fact is this: Fundraising is a necessary evil of most youth sports organizations and school 

related organizations.

Ok, Now that we are all on the same page, let’s go solve this riddle.

I am going to show you a blueprint that will make your team $30,000+ in the next 12 months if you 

follow it to a T. I am going to let you in on a little secret to doing this.

Run your team fundraising like it's a business!

That’s right, just like the little business that it is.

Think about it.



What does it take to run a successful business?
� A product or a service
� A customer or for that product or service
• An exchange of money for a profit
� People and systems to deliver product or service to customer

You have all of these within your team's fundraising now!
Running it Like a Business
We are going to make this little business model super simple and only focus on the
major parts of business (that is all you need).

**WARNING**

This business (fundraising) is not seasonal.
There will be something going on nearly every month for this to work. We are going to do this in 
the most efficient way possible, so no one in the organization is spending more than a couple of 
hours a month.

Let’s start by breaking the business model down into 3 parts:

1: Attract

Who are we targeting for potential supporters(purchasers) of this product or service
we are selling?

2: Convert

Supporter who Purchases product or service

3: Service Repeat & Refer

Deliver on expectations and promises made when selling a product or service.
Then repeat and ask them for others who would be interested.
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Before we get into the tactical game plan here, we need to laser in on WHO we are
looking to purchase.

We will use our SUDZ laundry detergent fundraiser as our example, but the steps are the same 
for any fundraiser you are doing.

Step 1: Choosing the Right Fundraisers

When choosing the right fundraisers for your organization it is best to find out these 3 things first.

1. What does the community want to purchase? Poll your community on Facebook
or through an email. Give them examples of ones you are considering.

2. Pick products that are needed not wanted, and evergreen (purchased over and over)

3. Ask the parents what they like selling better than others?

After you have this information, it's up to you to:

1. Choose fundraising programs that allow the largest profit $ with the least amount of work.

2. Set goals for each fundraiser that gets you to the $30/k goal.

Step 2: Planning the Year

Set the fundraising dates for each season

Example:
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IMAGE PLACE-HOLDER



Step 3: Outreach

Who is the target audience?

In this case of laundry detergent fundraising, we would target people who wash a lot

of clothes.

1. Who has large families buying in bulk? (Think Sam’s Club people)

2. What businesses or organizations do a lot of laundry?

• Motels

• Salons

• Massage Therapists

• Pools

• Gyms

3. Your Core

• Friends

• Family

• People who know your kid

4. Where is this audience hanging out, and how can I get in front of them?

TIP: Make sure you are talking about how the product helps them, and how it helps your organization

when reaching out. Write out appropriate talking points for each channel you are using to spread the word.

1. Social Media

2. Email

3. Direct Chat Messages

4. Phone Call

5. School

6. Work

7. Church

Step 4: Convert (Sell)

1. Repeat the benefits to the supporter and team - “When purchasing one of these products from us, You
get a great product, very comparable to what you are currently purchasing, and instead of helping large

corporate chains, you help US the Ohio Ravens 12U softball team. “With the money we raise, we are

going to travel to nationals this year to compete against the country’s best softball teams.”

2. Ask for the Sale - Would you like to help my team’s mission to play in the nationals this year, by support-

ing us instead of Wall Street for your laundry and household cleaning needs?“ “Here is a list and descrip-

tion of the products, let me know which ones you would like to purchase from me.”

3. Exchange money for order

4. Collect Name address, email, cell phone and get ok for communication via cell phone?

5. Thank them, and tell them when they should hear from you next.
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Step 5: Supporter Experience (Service)
1. Communicate updates or changes from the expectations left at the sale. Make sure you stay in touch

with them at every step and never go more than a few days without an update.

2.Deliver product when it comes in or arrange for pickup.

3.Follow Up Survey via automated email (Mailchimp) link- Make sure they are happy with their purchase,

ask if they have any suggestions or questions, and ask them if they would recommend this product to

friends and family) You can create this in Mailchimp or Survey Monkey

4. Ask them for the referrals if they say yes.

5.Communicate Schedule of the next fundraiser a couple of weeks later.

6.Set up Automated Emails to show how the raised funds were spent.

7.Share Action pictures of the kids competing.

8. Remind them of the fundraising schedule, and how they can follow the team

they are supporting.

The most important part of this process is in Steps 1, 2, and 5.

This is where all of the re-orders, referrals, and community support goes into overdrive.

I know it is tough to try to do any of this when life is already smacking you with pressing things. If you just 

dedicate a little bit of time to getting this rolling for your team and parents, and break this down into small 

bite size pieces it will all work out great for your group.

The big key is to get started, stay active and engaged, and be as organized and efficient as possible.
It doesn’t take a lot of effort to raise a ton of money for your organization.

Like we said earlier, our goal is to help you succeed so use the contact information at the end of this guide 

if you have questions or to get started with SUDZ Fundraising.

And remember, we got you covered…

PAGE 19U LT I M A T E  F U N D R A I S E R  S U C C E S S  G U I D E



We have built a complete, automated system around this system and that's why we recommend 

talking with us about SUDZ Fundraising.

All you have to do is visit this link to get started:

<< LINK sudzfundraising.com/register >>

After we receive your information, here's what happens next...

1. Connect with your Fundraising Coordinator

We want your experience with us to be nothing short of awesome and we can help you come up with

the best fundraiser ideas! (We have even included some tips in this guide.)

2.Register and Receive your Fundraising kit

This kit contains everything you need to get your fundraiser started, including order forms, best

practices, marketing tips, and instructions for how to place orders.

3.Place your order & schedule delivery

This is the easiest part! After your group has turned in all of the order forms, you can place your

group’s order on your team website. We will then reach out to you to confirm the group order,

arrange payment, and schedule your delivery.

We believe it's the easiest fundraiser you will ever find!

Tell us what your goals are and we'll help you achieve them – plain and simple. 

REGISTER YOUR TEAM HERE
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OTHER SUDZ AFFILIATED BRANDS

All In One Fundraising-

Route 40 Candle Company-

https://sudzfundraising.com/register
https://allinonefundraising.co
https://route40candle.com


Need help? Have questions?

Contact us today:

Email- support@sudzfundraising.com

Phone - (765) 598-5521

You can also connect with us on social media 

Facebook

Instagram
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https://www.facebook.com/sudzfundraising
https://www.instagram.com/sudzfundraising

